From Al-driven campaigns to retail design,
| create brand experiences built for real brands.
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Where flavor meets rhythm.

This project explores how fast paced visuals, texture, and motion can shape a more immersive way of presenting food.
Along the way, | experimented with multiple Al tools to test how different workflows can influence pacing, detail, and overall visual impact.
The goal was to move beyond static presentation and build something driven by energy, flow, and precision.

PLAY VIDEO

- View full campaign film on Vimeo

Santa Always Arrives on Time!

This project explores how Al can be used to replicate real locations, transform them seasonally, and control motion and atmosphere blending slow
everyday movement with festive details to capture the feeling of Christmas preparation in a familiar town.

A visual experiment combining environment accuracy, cinematic pacing, and Al-driven storytelling.

Newmarket, UK ¥ — famous for horse racing and steeped in history. Explore its iconic racecourses, classic buildings, and heritage-filled streets.
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PLAY VIDEO

- View full campaign film on Vimeo



https://drive.google.com/file/d/1WNboXGAyFqVeRd3IsQ2vGPb97g8Ms13V/view
https://drive.google.com/file/d/1Lk9yc7qRnxSUoP4x_1r5CiIgS1H-4bHp/view

The Whispering Island.

This Al-driven short film imagines a world where jellyfish drift through the canopy, octopuses rest on mossy branches, and glowing fish soar above
the jungle floor. Blending nature with surrealism, this project uses Al to visualize a poetic, cinematic world one without rules, gravity, or logic.

It's weird. It's beautiful. And it’s just the beginning.

PLAY VIDEO

- View full campaign film on Vimeo

Blending luxury and innovation.

An Al-driven creative experiment reimagining the timeless elegance of BVLGARI.
Exploring how technology can open new doors for storytelling in the world of luxury design.

*All rights, trademarks, and brand identity belong to Bvlgari, this is purely a creative exploration.
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PLAY VIDEO

- View full campaign film on Vimeo



https://drive.google.com/file/d/1z32-CrmcptevdzqFj9JRGjl6GlkoSviV/view
https://drive.google.com/file/d/1PSC1yd1rSs5EOZg8OJUTre1bmv12W0xN/view

Digital Campaigns & Social Content.

A selection of social-first campaign visuals combining Al-generated storytelling with real photography. Focused on creating engaging,
high-end content tailored for hospitality and lifestyle brands.
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https://www.instagram.com/p/DZ2Fv04iLz3/?hl=en&img_index=1

Ai + Real Lifestyle Posts - Asteria

https://www.instagram.com/p/DY4hsgcGez9/?hl=en

Conceptual Visual Storytelling

Frame from a concept-led video integrating iconic characters into real dining environments,
designed to create engaging, shareable brand content.



Catalogues.

A retail-driven catalogue system designed to present home interior collections in a clean, structured, and visually engaging way.
The project focuses on layout clarity, product hierarchy, and consistency across multiple categories and formats.
Developed as part of in-house design work, the catalogue supports large-scale retail communication across print and in-store touchpoints.

Retail Catalogue (B2C)

The retail catalogue focuses on visual storytelling and lifestyle presentation, showcasing products in curated environments to drive customer
engagement and purchase intent.
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B2B Catalogue (Milano)

The Milano catalogue is designed as a B2B communication tool, focusing on product clarity, specifications, and technical presentation.
The layout emphasizes structured information hierarchy, allowing architects, contractors, and business clients to quickly understand product features
and variations.
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Catalogues.

A retail catalogue system developed for Danube Home, covering multiple product categories including home décor and appliances.
The catalogues are designed to present products in a visually engaging and structured format, supporting customer engagement and in-store

retail communication.

Home Décor Catalogue

The décor catalogue focuses on lifestyle-driven presentation, showcasing products such as furniture, chandeliers, and accessories within curated
interior environments. The desigh emphasizes mood, styling, and aspirational living to enhance customer appeal and drive purchase intent.
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DANUBE HOME

Water Purifier Catalogue — Milano(B2C)

The Milano catalogue focuses on product-led presentation, highlighting appliances such as water purifiers with a balance of visual clarity and
essential product information. The layout combines clean product imagery with structured content to communicate key features and specifications

effectively.
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Mamabella — Brand Application & Packaging System.

A brand application system developed across multiple packaging and customer touchpoints, including takeaway materials, print collateral,
and in-store elements. The project focuses on maintaining visual consistency while adapting the identity across different formats and scales.

Brand Colors and Theme

PANTONE 7413 C PANTONE 482 C PANTONE 574 C PANTONE15-6315 TCX  PANTONE15-6315 TCX
#CE8C4E #DBC8B6 H#4E5B31 #A8BBA2 #E2583E
Packaging System
Sugar Sachets Pizza Boxes

Takeaway Bags

Brand Collaterals

Business Card Bill Holder

Apply silver foiling to the entire Mamabella Ristorante logo, including the
tree emblem, the "MAMABELLA" text, and the word "RISTORANTE," as

shown in the reference design.

The proposed bill holders feature a debossed Mamabella logo for
a premium, long-lasting finish without ink or foil. We recommend
using dark shades from the brand'’s colour palette, such as tan, as
they are more resistant to stains and align with the brand's elegant

and natural look.




RAM&ROLL — Brand Applications & Packaging.

A brand application system developed across multiple packaging and customer touchpoints, including takeaway materials, print collateral,
and in-store elements. The project focuses on maintaining visual consistency while adapting the identity across different formats and scales.

Brand Colors and Theme

Packaging System

Sugar Sachets Coasters

Takeaway Bags

Brand Collaterals

Business Card

iy

EMMA CLARKE

Restaurant Manager

+971 52 123 4567
emma@ramnroll.com

ramnroil.com

The Boulevard in Downtown

Dubai, UAE

The RAM&ROLL logo is finished with silver foiling and
embossing for a premium look.

Minimalist wooden coasters with engraved R&d logo — no added color, preserving
the natural texture of the wood for a refined, understated look.

Bill Holder

wx+ CREDIT CARD VOUCHER +++

RAM*ROLL.

| 69) BOBOGDED
PATE: 02/ 2014
TIVE: 11511
CARD TYPE: e
ACLT 000 0000 0000 11179
THANS KEY: HYLIE /89738234
AUTH CODE: 12346
EXP DATE: XX
CHECK : 111
TABLE: 11411
SERVER: 34 MOMIKA

“T108sNVY

$1068.69

Subtotal:

THANK 4Ou

A premium bill holder with 2
dining. Engraved RAM&ROLL bra
clean, refined look, while the back pocket e



Restaurant Campaigns & Brand Communication.

A collection of campaign and brand communication work developed for hospitality and F&B brands, spanning outdoor advertising, print collateral,
and promotional materials. Focused on creating visually strong, brand-led communication that enhances customer experience across physical

and digital touchpoints.

A comprehensive brand and campaign design project developed for The Meat Co., focusing on creating a refined and immersive dining identity.
The work spans brand development, print collateral, and campaign visuals, all designed to reflect a premium steakhouse experience through rich

textures, lighting, and minimal typography.
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COLOUR PALETTE

Colour is an integral part of brand identity. Consistent use of the colour palette with not only reinforce the cohesiveness of the brand,
but colour also serves a psychological purpose by communicating a certain feeling to your audience. These colours are used to convey

a luxury feeling which is also evident in the interior design of the restaurant.

BLACK GREY STONE RUST BROKEN WHITE

CMYK: O, 0, 0, 100 CMYK: 0, 0, 0, 85 CMYK: 35, 30, 30, 25 CMYK: 00, 00, 00, 00 o .
Whether designing for print or

RGB: 00, 00, 00 RGB: 00, 00, 00 RGB: 00, 00, 00 RGB: 00, 00, 00 digital format, always use an

PANTONE: Black 6 PANTONE: Cool Gray 11 PANTONE: 403 PANTONE: 464 off white paper.
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Brand Experience ¢ Campaign ¢ Print ¢ Environment.

A collection of campaign and brand communication work developed for hospitality and F&B brands, spanning outdoor advertising, print collateral,
and promotional materials. Focused on creating visually strong, brand-led communication that enhances customer experience across physical

and digital touchpoints.

For Cullinan, | developed key design elements including custom food plates, a pergola, and bar setup, all aligned with the brand’s architectural language.
A sculptural bar tray was also designed to balance premium aesthetics with functional use.

W

CUILINAN ) E!S 47

FINE STEAKHOUSE

-

COLOUR PALETTE

Colour plays an important role in identifying a brand, its products and services. The consistent and accurate use of these colours ensures
that the brand remains recognisable and memorable.

Dubai Eclipse Spirit Radient

CMYK: 50, 85, 30, 88 CMYK: 62, 84, 47, 92 CMYK: 05, 03, 05,00 CMYK: 15, 11, 16, 00
RGB: 48, 00, 37 RGB: 16, 00, 03 RGB: 239, 240, 237 RGB: 215, 214, 207
PANTONE: 5115 PANTONE: PANTONE: Cool Grey 1 PANTONE: 7527

\ Custom marble serving piece inspired by Calacatta Oro,
designed to reflect the geometric elegance of The Cullinan
diamond through form, material, and refined detailing.

>

CULINAN



Digital Campaigns & Emailers.

A selection of digital campaign creatives and emailer designs crafted to drive engagement and conversions. Focused on creating polished,
brand-led communication tailored for online promotions, customer journeys, and lifestyle-driven marketing.
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Drink Campaign

Created social visuals combining Al
compositions with real restaurant
settings and food styling,
balancing storytelling with realism
and brand authenticity.
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Newsletter / Editorial (Ristorante Loren)

Designed a refined digital newsletter for
Loren, blending editorial layout, typography,
and brand storytelling.

LOREN

Inspired by the iconic Lialian

Riviera of the 60s & T0s.

Contemporary classic. ltalian-obsesser

INSPIRED BY OUR SOUTH AFRICAN ROOT

I—* Ll 1NcC }"1 4 }
Dinnerd
Drinks -

Every cut with its own merit, prepared in honour of the incredible ingredient it is.
Join us on our journey of incredible cuts, and learn more about the stories behind

all the mouth-watering flavour. THE

ME AT

Souk Madinat Jumeirah, Dubai, UAE CO. EST. 1976

"':"i | Editorial & Campaign Design

o
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B

patoma The Meat Co., combining brand storytelling,

BLANCOTEQUILA

MEZCAL
AGAVE
HIBISCUS

CHAMOMILE
SPARKLING SOURCHERREY

IR Designed a campaign-led print visual for

editorial layout, and atmospheric imagery.

Love tWé béeautiful life

There will never be another Loren.




Retail Campaigns / Commercial Ads.

Created high-impact retail campaign visuals for Milano, combining bold typography, product-focused layouts, and clear consumer messaging.
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Luxury Hospitality Campaigns.

Created luxury campaign visuals for Anantara, combining editorial composition, atmospheric imagery, and brand storytelling to communicate
premium travel experiences.
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JOURNEY INTO THE SPIRIT OF ARABIA.

Relax and unwind as you breathe in the mystical charm of the Rub’ Al Khali.
Discover unparalleled desert luxury and cultural passion just 90 minutes
from Abu Dhabi. Trek the footsteps of the Bedouin and create a thousand
timeless moments in a luxury desert oasis.

To book your stay, call +971 (0) 2 895 8700 or

email crome@anantara.com
i

FOR TRAVEL TRADE ONIS

_ ONLINE RESOURCES.

Brochures Factsheet Resort Map

Read our complete
resort brochure for
more inspiration.

Image Gallery

View and download
high resolution
images of the resort.

All the facts and
figures about the
resort in a handy
PDF document.

360° Virtual Tour

Get an in-depth look
at the resort through
our 360° virtual tour.

Find your way around
via our resort map.

Video Clips

Take a sneak peak and
experience our resort’s
unique beauty through
video.

Social Media
{F @anantaraeasternmangroves &
AA
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Editorial & Campaign Publications.

Designed a multi-page editorial newsletter for Anantara, combining structured layouts, bilingual typography, and campaign content to
communicate experiences in a refined, hospitality-focused format..
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THURSDAY GRILLS

We're firing up the grill at Ingredients every
Thursday evening. Dive into a succulent journey
of carved meats and live cooking stations from
around the world.

Stay in palatial comfort at Anantara Qasr Al Sarab Glpl] 16 BT 0 Qo Golas Lilay o elundi Ul
and enjoy 15% savings on luxurious accommodation 203 (15 dualopl (Lo Aols] LleTi0 Aobiun A Kiciwlg
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when booking 30 days in advance.
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VEGAN LADIES NIGHT

Ladies get ready for a vegan twist! Every
Tuesday at Pachaylen Restaurant engage
in a 3 course set menu paired with one
selected glass of grape.

AED 125* per person

7.00 pm - 11.00 pm

AED 195* per person including soft beverages
AED 295* per person including house beverages
7.30 pm - 11.00 pm ouas Lle Jnall el denllday hihs
09 U5 (aAil jUas] fo %t LIl Uy Gran
U Ol 0 81J0 Lo LT Blsalio b

Plan ahead for your island escape to receive
exclusive savings of up to 30%, as well as a
delicious breakfast for two daily at

Anantara Sir Bani Yas Island Resorts.
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Celebrate a special occasion
with a private romantic dinner
and the lush mangroves as your
backdrop. Let our chefs take you
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THE POOL DECI
Daily, 12.00 noon

with hc Android Users

Search for QR Reader in Google Play

H APP i (W] LOQ_DQ.” ac LUJ i EVERY FRIDAY required. Daily, 7.00 pm - 10.00 pm clwio e Odn clwo Vi Yo Llogy E A SilJcecole fpulUaluilio Bils ue tadl Just scan this QR code and look for
f A . 12.30 pm 44400 pm
O CUJ—QO-” =0 & Eastern Mangroves Hotel & Spa by Anantara
[—] * .
UR QRE'Etﬁzbseve?i{eEerSOn E iPhone Users Abu Dhabi
1 - Use Your Camera to Access the QR Code
' AED 325* per person Thank you. We hope to see you again soon.
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20% off food
509661 selectedf drinks

EASTERN MANGROVES
ABU DHABI-HOTEL

RESTAURANT RESERVATIONS: 02 656 1000 | emdining@anantara.com » SPA BOOKINGS: 02 656 1146 | easternmangroves_spa@anantara.com
wsulagl (il e LSGT Gais

ROOM RESERVATIONS: 02 895 8700 | crome@anantara.com « GENERAL ENQUIRIES: 02 656 1000 | easternmangroves@anantara.com
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AED 85* inclusive of 3 drinks and
food from a selected menu.
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pool access and a 3 course set menu
(Saturday - Thursday).
Food & beverage service
8.00 am - 2.00 am

Pool access time
7.00 am - 8.00 pm

Delight in fine burger bites and
refresh yourself with a chilled beer
for AED 119*

Daily, from 12.00 noon onwards
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